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HIGHLIGHTS ON PROMINENT SPACE 
MARKETS DYNAMICS



The European space industry & the world: main features
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>> Space industry workforce worldwide: about 700.000 people
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Suppliers exposure to captive/open SC markets (2014-2018)
Mass launched (tons) – SC Supplier perspective
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Global Launch services market
by launch country (M$)
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Commercial Launch services market
By launch country  (M$)
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A  R E L AT I V E LY N E W  ( A N D  S T I L L L I M I T E D )  P H E N O M E N O N
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A FEW HINTS ON SATELLITE EXPORTS 
WORLDWIDE



A brief history of worlwide satellite exports
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Where are satellites exported to?
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Satellite trade balance: between strenghths & weaknesses
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Satellite exports: supply & demand synthesis
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D I M E N S I O N ,  A  T W O - S I D E D A P P R O A C H

S PA C E E C O N O M I C D I P L O M A C Y,  A  P I L L A R O F  A  W I D E R E U  
S PA C E I N D U S T R I A L S T R AT E G Y I N  S U P P O R T  T O  I N D U S T R Y  
C O M P E T I T I V E N E S S
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TOWARDS AN EU SPACE ECONOMIC 
DIPLOMACY – RECOMMENDATIONS OF 

THE EUROPEAN SPACE INDUSTRY



Eurospace proposals in a nutshell*
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“Defensive approach”

Tailor-made institutional support

 Encourage coordination between institutional stakeholders (DG 

GROW, TRADE, DEVCO, CONNECT, EEAS) to help identify export 

opportunities and potential existing synergies between the EU and 

industry’s targeted customers. 

Use of EU R&D programmes

 Further support, through EU R&D programmes, to the development of 

critical components associated with non-dependence

 Set up a flexible instrument under Horizon Europe-space allowing 

industry to initiate early contacts with potential governmental 

customers 

Trade policy instruments

 Revise EC guidelines for the elaboration/ negotiation of trade 

agreements to make sure that (when relevant) specificities of the 

European space industry are taken into account, with the objective to 

establish a level playing field 

*Towards a « space economic diplomacy », Eurospace position paper, 2017



Eurospace proposals in a nutshell*
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“Offensive approach”

Tailor-made 

institutional 

support

 Deploy diplomatic efforts, in transparent coordination with national diplomatic efforts, to 

provide advocacy for European solutions, open doors and provide support with the local 

decision-making bodies / encourage the expression of political support at higher political level

 Lead regular “awareness-raising campaigns” within EU delegations involving representatives 

from the European space industry 

EU development 

policy as a 

leverage

 Promote further synergies between DG GROW and DG DEVCO so that space-based

technologies & services support the objectives of DG DEVCO’s multiannual indicative 

programme

 Support training of third countries professionals in space-related activities (ground segments, 

services centers…) 

 Promote requests from potential third beneficiary countries of procurement of European 

space-related infrastructures

Trade policy 

instruments

 Reflect on the opportunity to set-up a European export financing credit-like agency to provide 

insurance and loans to domestic companies for their export operations

 When relevant, include “space” in trade negotiations to ensure a fair treatment of the 

European space industry’ on third markets 

*Towards a « space economic diplomacy », Eurospace position paper, 2017



Developing space economic diplomacy: in line with the 
ambitions of the next European Commission…



Economic diplomacy, to be part and parcel of a wider EU space
industrial policy?


